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1350 Understanding How TDC Mobil Are Optimising Their Retail And Wholesale Activities Both Internally And Through Their MVNO Partnerships
Assessing the strategic fit: why pursue wholesale SPPMVNO opportunities?

Identifying the branding conflicts and opportunities

Examining how to manage the retail wholesale product life cycle

- Impact of introducing 3G

Achieving joint distribution and logistics

Establishing how to ensure cost-effective MVNO marketing

Anders Christjansen

SVP, Consumer & Wholesale Markets

TDC MOBIL
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